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Journalism and Communication Studies Encounter the

Computer Assisted Qualitative Analysis Software

Gehao Zhang
(Faculty of Humanities and Arts, Macau University of Science and Technology)

Abstract In this article, several cases studies with the application of Nvivo and
Atlas. ti in the communication studies have been examined. The author analyses and
critically observes the recent development of the computer assisted data analysis
software and its application in journalism and communication studies and its

methodological innovation as well as challenge.
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