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A Qualitative Research on Internet Tourist Text with NVivo
—— A Case Study on Zhaoxing in Southeast Guizhou

WANG Jia—guo', WANG Yao’
(1.College of Tourism , Guilin University of Technology, Guilin 541004,China;

2 Business and Tourism Management School, Yunnan University, Kunming 650091, China)
Abstract Previous tourism researches in China paid little attention to tourst texts on the Internet and qualitative research.
This paper attempts to use NVivo 7. 0 to make a qualitative analysis on Internet tourist texts about Zhaoxing Dong Village in
Guizhou Province, a typical ethnic tourist destination. Firstly, the author uses search engines to collect all tourist texts about
Zhaoxing and selects 15 most representative ones, then codes the 15 texts by Nvivo and finally gets three conceptual category
items after screening. The research finds that tourists “overall perception of this tourist destination isinclined to be positive; and
the quality of their tourism experience is higher except much complaint of tourism service facilities. Moreover, from the
anthropological perspective, the paper discusses three items, “image”,“ modernity’ and “ tradition”. The research shows that
analysis of online tourist texts helps to study tourism experience and satisfaction, and local community lacks enough power in
their tourism development, which can explain why some tourists express their disappointment in the Internet.
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